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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE  

BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the matter of Trademark Registration No. 1147309 
For the mark COHIBA 
Date registered: February 17, 1981 

AND 

In the matter of the Trademark Registration No. 1898273 
For the mark COHIBA 
Date registered: June 6, 1995 

--------------------------------------------------------------------x
EMPRESA CUBANA DEL TABACO, d.b.a. 
CUBATABACO, 

Petitioner, 

v. 

GENERAL CIGAR CO., INC., 

Respondent. 

: 
: 
: 
: 
: 
: 
: 
: 
:

Cancellation No. 92025859 

 --------------------------------------------------------------------x 

DECLARATION OF VICTORIA McKEE JAWORSKI  

REDACTED - PUBLIC VERSION
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VICTORIA McKEE JAWORSKI declares under penalty of perjury under the laws of the 

United States of America that the following is true and correct: 

1. I am an independent consultant for General Cigar Co., Inc. (“Respondent” or 

“General Cigar”), and have held this position since February 2019.  Prior to this position, I was 

employed by General Cigar for approximately sixteen years (from 2002 to January 2019).  I have 

personal knowledge of the facts set forth below, and if called upon to testify, I could and would 

do so competently. 

2. I am a 1994 graduate of Towson University with a Bachelor of Arts degree in 

Communications.  Immediately prior to beginning work at General Cigar, from around 1996 to 

2001, I worked at an agency named Danlee Public Relations, first as a public relations manager 

and then ultimately the vice president of the agency.  Our clients were mainly in the wine and 

spirits industry, and included Jameson Irish Whiskey, Wild Turkey Bourbon, Aberlour Scotch, 

and Jacobs Creek Wines.  In 2001, I left Danlee Public Relations after the agency downsized. 

3. I started work at General Cigar in September 2002, initially as the public relations 

manager.  In that role, I reported to the vice president of marketing at General Cigar.  My job 

responsibilities as public relations manager included media relations, such as drafting press 

releases, contacting media, and pitching articles, and to a lesser extent, corporate communications. 

4. Around 2005, I became the director of public relations and experiential marketing, 

still reporting to the vice president of marketing at General Cigar.  I held this title, as well as 

additional titles and responsibilities, including for example director of public relations and digital 

media, for the remainder of my employment at General Cigar. 

5. In both my positions as public relations manager and then later as director of public 

relations, I was part of the marketing department at General Cigar.   
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6. In my position as director of public relations, and continuing to the present in my 

role as an independent consultant, my job responsibilities included media relations, such as 

drafting press releases, contacting media, and pitching articles, and to a lesser extent, corporate 

communications, as well as overseeing General Cigar’s events team and experiential platform.  As 

part of drafting press releases, I communicated on brand initiatives or brand news, and I also 

communicated on counterfeiting with the cigar and general media. 

7. In my position as director of digital media, I was the creator and editor of General 

Cigar’s Cigar World website at www.cigarworld.com (“Cigar World Website”), which provides 

information about premium cigars to consumers.  General Cigar relaunched the Cigar World 

Website around 2011, and it was about that time that the site allowed third parties to post user-

generated content (“UGC”).  Like many companies on the web, General Cigar allowed fairly free 

posting to its website and did not typically purge UGC. 

8. My job responsibilities as director of digital media included overseeing UGC on 

the education and CW Magazine (lifestyle) sections of the Cigar World Website, and had the power 

to approve or not approve the UGC.  I personally oversaw the section of the Cigar World Website 

with user-generated photographs. In accordance with General Cigar’s policy, my main criteria 

when reviewing UGC on the Cigar World Website was to make sure that the content (both text 

and photographs) was not offensive (such as inflammatory, insulting, or racist) or profanity.  I also 

reviewed the content to remove UGC that referenced or showed Cuban cigars.  For example, if 

someone posted a photograph of a Cuban cigar, then if I found the photograph, I removed it.  It 

was rare that any UGC referenced Cuba, and if any such content appeared, it would have been in 

the user-generated photograph section.  I also do not recall seeing on the Cigar World Website any 

UGC depicting Cubatabaco’s Cuban Cohiba cigar.   
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9. A third-party agency, Moosylvania, managed the Cigar World Website, beginning 

sometime after the relaunch of the Website.  Prior to my taking over responsibility for review of 

UGC, Moosylvania had the job of reviewing UGC and highlighting posts that were consistent with 

General Cigar’s corporate policies as well as posts that were in line with brand positioning. 

10. In my position as director of digital media, I was also the creator and editor of the 

www.cohiba.com website, which launched in the first quarter of 2015.  I worked with the brand 

team for COHIBA, including Steve Abbot, then brand manager for COHIBA, and Moosylvania to 

develop content and source imagery for the website.   

11. In addition, my job responsibilities as director of digital media included working 

closely with General Cigar’s brand ambassadors.  Specifically, around 2016, I developed the 

training for the brand ambassadors, including the brand ambassador for the COHIBA cigar.  As 

part of this role, I reviewed what the brand ambassadors were posting on social media to make 

sure it was in line with how General Cigar wished to be represented.  As of around 2017, General 

Cigar had five brand ambassadors, each assigned to a brand.  Beginning around 2017, Sean 

Williams became the first brand ambassador for General Cigar’s COHIBA cigars and remains the 

brand ambassador for COHIBA.  

12. I have worked on General Cigar’s COHIBA cigar since 2002.  My work for the 

COHIBA brand has been consistent with my role in public relations: drafting press releases, 

announcing new products, occasionally selecting events to feature the COHIBA brand, and 

announcing brand news or key brand initiatives, primarily to cigar media.  Interacting with the 

cigar media was and still is a very big part of my work with respect to General Cigar’s cigar brands, 

including COHIBA. 
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13. In General Cigar’s press releases and on its websites, as well as in its annual trade 

show materials including product descriptions, we have always clearly specified that General 

Cigar’s COHIBA cigars are handmade in the Dominican Republic, Nicaragua, or Honduras, and 

have noted the countries of origin of all of the tobaccos included in each particular line of COHIBA 

cigars.  In communicating with and describing the COHIBA brand cigars to the press and public, 

General Cigar has always been consistently clear that these cigars are handmade in the Dominican 

Republic, or in the case of COHIBA NICARAGUA, Nicaragua.  We have always specified the 

countries of origin of each of the tobaccos that go into the COHIBA cigars.  Our promotional 

material has often referenced the particular name of the factory where the cigars are made, for 

example, General Cigar Dominicana. 

14. In promoting General Cigar’s cigars in the cigar media, I have worked with Cigar 

Aficionado, Tobacconist, Smoke Magazine, Cigar Snob, Cigar Journal, Cigars & Leisure.   

15. As part of my job, I personally review cigar magazines such as Cigar Aficionado, 

Tobacconist, Smoke Magazine, Cigar Snob, Cigar Journal, Cigars & Leisure, non-cigar 

magazines such as Worth and Robb Report, and magazines published outside of the United States, 

such as Cigar Journal, to see what is being said about the COHIBA and General Cigar’s other 

cigar brands.  I monitor the ratings of General Cigar’s COHIBA cigar in the cigar media. 

16. As part of my interactions with cigar media, I also interact with the bloggers who 

run approximately seventy-five cigar blogs, the top level of which include Halfwheel, Stogie Guys, 

Cigar Coop, Cigar Federation, Cigar Craig, Developing Palates, and Nice Tight Ash.  I reach out 

to the bloggers when there is news to announce. 

17. I was also responsible for running all event platforms for General Cigar.  Beginning 

around 2015, I was responsible for developing strategic plans for events, identifying events where 
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General Cigar would participate and overseeing the execution of the events.  These events would 

have included roughly five or six a year featuring General Cigar’s COHIBA cigar, including films 

festivals, such as the Sundance Film Festival, and luxury events in the Hamptons.  General Cigar 

participated in various luxury events each year, depending on the yearly budgets and a number of 

other factors.  In addition, General Cigar has hosted journalists, cigar bloggers, and retailers at its 

factory in the Dominican Republic, General Cigar Dominicana.   I am responsible for organizing 

these events, as well.  Among other things, attendees are given an opportunity to tour the factory.  

These visits are intended to educate attendees regarding the cigars made at the factory, including 

the Dominican-made COHIBA products.  I also had oversight of the activities of all brand 

ambassadors for General Cigar’s cigars. 

18. At various points in times throughout my tenure at General Cigar, I was also 

responsible, in conjunction with the brand manager and Moosylvania, for General Cigar’s digital  

media channels, including those for its COHIBA cigars.  General Cigar’s COHIBA digital 

channels included the www.cohiba.com website, and General Cigar’s social media accounts, 

primarily on Facebook.  This task included overseeing the development of the content and 

providing overall direction on content strategy consistent with brand positioning.  Moosylvania 

initially developed the COHIBA digital content, but starting around late 2015 or 2016, the brand 

team at General Cigar shared responsibility.  When I was responsible for this function, I would 

have overseen all digital media posts prepared by Moosylvania.  Moosylvania provided reports on 

its activity on General Cigar’s social media accounts. 

19. Similar to the Cigar World Website, General Cigar tasked Moosylvania (along with 

General Cigar’s COHIBA brand manager) with monitoring UGC and highlighting posts on 

General Cigar’s COHIBA social media pages,  to determine that they were consistent with General 
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Cigar’s corporate policies as well as in line with COHIBA brand positioning.  General Cigar would 

only have been aware of problems with UGC on General Cigar’s social media pages if 

Moosylvania raised such issues to me or the COHIBA brand manager at the time.   

20. Throughout my employment at General Cigar, I was informed about instances of 

counterfeiting, trademark infringement, and enforcement efforts relating to protecting General 

Cigar’s marks.  I recall in particular an internal briefing in 2004 or 2005 with General Cigar’s top 

principals on its anti-counterfeiting efforts.  This was an extensive presentation that lasted for 

several hours and explained what had been done and was being done regarding enforcement. 

21. As part of its trademark enforcement efforts, General Cigar has a robust counterfeit 

program.  It is committed to protecting its intellectual property rights and to prosecuting those who 

intentionally make false representations to consumers regarding the COHIBA brand.  General 

Cigar regularly engaged in extensive joint efforts conducted by its field sales team and a special 

task force retained by the company as part of its ongoing nationwide effort to aggressively 

investigate, pursue, and eliminate counterfeit and infringing versions of its products from the 

marketplace.  General Cigar devotes significant resources to protecting the COHIBA brand, which 

is a frequent target of cigar counterfeiters.   

22. Some examples of General Cigar’s anti-counterfeiting efforts, which were featured 

in its press releases as well as in the general media include: 

a. in 2006, General Cigar filed a federal lawsuit in United States District Court for 

the District of Nevada against Cohiba Caribbean’s Finest cigars and rum for 

counterfeiting of the COHIBA cigar; 
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b. also in 2006, General Cigar filed a federal lawsuit in United States District 

Court for the Southern District of Georgia against “Big Dog Cigars,” among 

others, for counterfeiting COHIBA cigars; 

c. in 2011, federal and state law enforcement officials seized 3,000 counterfeit 

COHIBA cigars with an estimated $60,000 retail value in Key West, Florida 

from seven retail stores; 

d. in 2012, a team of special agents from the Miami office of the Florida Division 

of Alcoholic Beverages & Tobacco (“Florida ABT”) seized over 100,000 

counterfeit COHIBA cigars with an estimated retail value in excess of $200,000 

from two retail stores; and 

e. in 2015, special agents from the Florida ABT seized counterfeit COHIBA 

cigars with estimated retail value in excess of $100,000, and tens of thousands 

of counterfeit cigar bands and boxes. 

23. General Cigar has also worked closely with United States Customs and Border 

Protection (“CBP”) for numerous years in connection with the seizure of counterfeit COHIBA 

cigars, boxes, ashtrays, lighters, and cigar cutters.  

24. Shortly after I joined General Cigar, I was informed of the long-running litigation 

between General Cigar and Empresa Cubana del Tabaco d.b.a. Cubatabaco (“Petitioner” or 

“Cubatabaco”) over ownership of the U.S. trademarks for COHIBA.   

25. Over the years, General Cigar has issued a number of press releases publicizing its 

litigation victories, both against Cubatabaco and third parties infringing on our COHIBA mark, as 

well as anti-counterfeiting efforts and successful seizures of counterfeits.  I was responsible for 

publicizing General Cigar’s enforcement and litigation successes.   





CERTIFICATE OF SERVICE 

I hereby certify that on this date I have caused to be served a true and correct copy of the 

foregoing DECLARATION OF VICTORIA McKEE JAWORSKI by transmitting copies by 

email to Petitioner’s counsel:  

Michael R. Krinsky 
Lindsey Frank
Rabinowitz, Boudin, Standard, Krinsky & Lieberman, P.C. 
14 Wall Street, Suite 3002  
New York, NY 10005
mkrinsky@rbskl.com 
lfrank@rbskl.com 

Attorneys for Petitioner 

Empresa Cubana del Tabaco d.b.a. Cubatabaco

Date: September 28, 2020
/s/ Andrew L. Deutsch  
Andrew L. Deutsch 
Attorney for Respondent  

General Cigar Co., Inc
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